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Campaign to Promote Pedestrian Access to the

University Campus
2000

University Location
University of Girona (UdG) Urban and suburban
Country Size
Spain 10,000-20,000
Mobility Organizational Structure

Green Office

@ Summary

The campaign “Walk to the UdG" includes micro-informative campaigns designed to promote the habit
of walking based on breaking down barriers and overcoming objections by providing information about
its convenience along with its environmental, economic and health benefits and time saving nature etc.

Aims Stakeholders
pAS S|

e  Contribute to global and local environmental e SIGTE (technological support).
improvement and the reduction of CO2 e Girona City Council.
emissions.

« Rationalise mobility and every-day commuting
and reduce the use of private vehicles.

e Promote the habit of walking to nearby
destinations.

o Offer flexibility and comfort to users.

e Contribute to the incorporation of healthy
habits and improve the general health of
members of the University community.

*  Contribute to pacifying cities and discovering
the environment.

@ Background

Not available.
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Campaign to Promote Pedestrian Access to the University Campus

Description

The activities carried out were:

Design and print informative brochures with
messages, recommendations and suggested
itineraries for accessing the UdG campus on
foot.

Design recommended itineraries between
campus and points of interest using the
Google maps platform.

Design of informative web portals and
their incorporation in the structure of the
University web site.

Design of healthy itineraries around the
University campuses.

¢ Dissemination actions.

¢ The tools used were:

¢ Informative brochures.

« Web portals.

e Technological tools used by the SIGTE
(Remote Sensing and Geographic
Information Service) of the UdG to design
healthy itineraries and the incorporation
of information of interest to discover
the environment (natural, historical and
architectural heritage)

Indicators

¢ Mobility surveys.

Obligatory trips on foot made by the university community.

Results

Increase the habit of walking among the university community (8% since 2000).
Reduction of CO2 emissions associated with this change in habits.

Expense

1,000¢€.

Findings

@ Financing

In-house resources of the UdG
Environmental Awareness Plan.

Municipal Sustainability Board of Girona City
Council.

The resolution of environmental problems and proposals for environmental improvements should be
approached from a wide, cross-sectional perspective and focused on sustainability. The actions (in this case,
improvement of mobility habits) should include benefits in various environmental, social and economic
areas. For this specific practice, the social aspect has an unwavering support through recommendations
made by different international bodies such as the WHO, which stress the need to acquire the habit of
walking 30 minutes per day. As a result, it is also included among the activities recommended by the UdG
Health Project, an initiative aimed mainly at the age range of the majority of lecturers, investigative, service
and administration staff.
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Pictures
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Fig 1. Promotional material for the campaign

Fig 2. Itineraries and travel times
Fig 3. Promotional material for the campaign
Fig 4. Healthy ltineraries

Fig 5. Travel times between campus and centres of interest
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@ Links & Contact person
http://www.udg.edu/ov/ Pep Juando
http://mapscloud.udg.edu/itinerarissaludables/ Green Office

http://www.udg.edu/tabid/20846/activitat=24 oficinaverda@udg.edu




